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Safe Harbour

The presentation has been prepared by UFO Moviez India Limited together with its subsidiaries (the "Company"”), for informational purpose only
and does not constitute or form part of an offer, solicitation or invitation of any offer to purchase or subscribe for any securities of the Company
in any jurisdiction, nor should this presentation or any part thereof form the basis of, or be relied upon in any connection with, any contract,
commitment or investment decision whatsoever.

This presentation has not been independently verified. No representation or warranty, expressed or implied, is made and no reliance should be
placed on the accuracy, fairness or completeness of the information presented or contained in the presentation. None of the Company or any of
its affiliates, advisers or representatives accepts any liability whatsoever for any loss howsoever arising from any information presented or
contained in these materials. The information presented or contained in this presentation is subject to change without notice and its accuracy is
not guaranteed.

This presentation, except for the historical information, may contain forward looking statements, including the words or phrases such as
"expects”, "anticipates”, “intends”, “will", "would"”, “undertakes”, "aims"”, “estimates”, "contemplates”, "seeks to", "objective”, “goal”,
“projects”, “"should” and similar expressions or variations of these expressions or negatives of these terms indicating future performance or
results, financial or otherwise, which are forward looking statements. These forward looking statements are based on certain expectations,
assumptions, anticipated developments and other factors which are not limited to, risk and uncertainties regarding fluctuations in earnings,
market growth, intense competition and the pricing environment in the market, ability to maintain and manage key customer relationship and
supply chain sources and those factors which may affect our ability to implement business strategies successfully, namely changes in regulatory
environments, political instability and new or changed priorities of the trade. The Company, therefore, cannot guarantee that the forward
looking statements made herein shall be readlized. The Company, based on changes as stated above, may alter, amend, modify or make
necessary corrective changes in any manner to any such forward looking statement contained herein or make written or oral forward looking
statements as may be required from time to time on the basis of subsequent developments and events. The Company does not undertake any
obligation to update forward looking statements that may be made from time to time by or on behalf of the Company to reflect the events or
circumstances after the date hereof.
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"CINEMA ININDIA IS A

Cinema is India’s greatest passion

India is the Largest Producer of Movies in the World

~1,800 movies are produced annually in more than 20 languages




UFO

CINE MEDIA NETWORK

Core offering has transformed the Indian Film Industry

x Analog Cinema Era beset with Issues

Analog Cinema Era

Producer Distributor e —————— Exhibitor Audience

\t& Physical Delivery of Celluloid Prints

Poor Viewing

Experience Low Footfalls

=

Low Staggered Piracy Poor Print Lower Box
D( Distribution N D( Release N D( Leakage :> Quality :> :> Office

High Print - :
( Cost :> (lelted Prints

Digital Cinema’s Innovative Solution

Digital Cinema Era

Satellite or Physical Delivery of Digital Prints

Producer Distributor e e e v o v Exhibitor Audience
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Digitization has redefined film economics by enabling pan-India releases on day one and improving viewing experience



Advantages of Digital Cinema
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Audience

Excellent viewing quality

Exhibitor

Security \

Content availability
on day of release and Ist week release
significantly increasing footfalls

Distributor

Minimal incremental release
cost and widespread Ist
week release

Producer

Curb on Piracy
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Journey of Digitization in India

Analog and Digital Prints Released in India

100% os 100% Digitization
85%
73%
64%
36%
27%
15%
2005 2010 2011 2012 2013 2014

= Analog Digital

Digitization of Cinemas in India has led to widespread release of Movies resulting in Multiplier effect on Box Office Collections.

*Data is based on the top movies released during the period on UFO’s network



UFO’s Offerings

Cinema Value Chain

Producer

Distributor

Audience

UFO's Offering
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UFO’s In Cinema Advertising Platform

UFO has acquired long term rights over the Theaters Advertisement inventory and
shares a portion of the Advertisement revenues with Exhibitors

Excellent Viewing Experience

Advantage Revenue Stream <
4 N




3,769 1,382

High Impact Cities & Towns
Ad Screens Across India

Power to Impact
upto 1.9 billion
Viewers
Annually

Data as on June 2024.
* Excluding FY22 and FY21 and including versions & languages

\V UFO’s In-Cinema Advertising at a Glance
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Advantages of UFO's In-Cinema Advertising

N\

Remote Capable : “Access to even the most remote areas of India.”

High Recall : “Follow your audience home”

Transparent : “/Know when its played”
Unique : “Innovative advertising options” Flexible: “Play by region, film show, or cinema.”
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Screen Network as on QIFY25

Advertisement Screen Network

Total Number of Screens

1,271

2,498

|

Prime Screens

2,096

402

_—

Multiplex Single Screen

Theatrical Screen Network

Popular Screens

1,271

Single Screen

Total Number of Screens
442

043

|

CDC Screens
3,043

Screens

VPF Screens

442

.

Screens
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UFO’s Ad Screens
over the years 3,792

Advertising Network

5,897

3,697

5,558
35,484

5,348

Total Screen Count in

India*

FY18 FY19 FY20 FY21 FY22 FY23

* Total Screen Count in India is based on Calendar year and only referred for the broad comparison

3,859

FY24

3,769

Q1FY25
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Advertising in India

Segment

Television

Print

Radio

Cinema

OOH

Total Traditional Media

Digital (incl. online gaming)

Total Advertising

2019
320

206

31

39

604

285

889

2020
251

122

14

16

404

289

693

2021
3135

151

16

20

500

391

891

2022
318

170

21

57

550

510

1,060

2023
297

178

23

42

547

589

1,136

Rs. bn

2024E
308

188

24

47

575

676

1,251
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\ Historical In-cinema A
\

FY15 FY16 FY17 FY18 FY19 FY20 FY23 FY24

dvertising Performance

W Government + PSU M Corporate + Retall

Q1FY25

# of Screens with Ad Rights 5,784 3,713 3,745 5,897 5,697 3,792 5,548 5,859 3,769

Annual Ad Revenue / Screen
(Avg) (INR)

# of Minutes Sold / Show / Ad

3.36 4.15 4.34
Screen

316,346 410,275 474,597 535,847

561,102 395,524 216,702 309,800 50,550

5.19 5.54 4.16 3.06 4.22 2.35
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Marquee Advertiser
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Leading MNCs and Indian corporates across sectors advertise on the UFO platform
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Financial Highlights
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Rs. Mn

Total Revenue

6,169

5,039
3,977
1,639
922

4,101

I 945
-

FY19 FY20 FY21 FY22 FY23

FY24 Q1FY25

Rs. Mn
PBT
995
522
. 227
T T T - T - T 1
I -145 -42
-1,067

-1,510

FY19 FY20 FY21 FY22 FY23

FY24 Q1FY25

Rs. Mn
EBITDA
1,683
1,194
676
338
. 66
I -472
-837
FY19 FY20 FY21 FY22 FY23 FY24 Q1FY25
Rs. Mn
PAT
650 388
l d 164
T T e T L T 1
I I -132 -42
-869
-1,176
FY19 FY20 FY21 FY22 FY23 FY24 Q1FY25




\V Conclusion

\

Largest digital cinema distribution
network
in India

Proven financial
track-record

Leveraging UFO

platform to establish synergistic Largest in-cinema advertising
new businesses like Distribution, platform

EUC, etc.

Considerable
headroom for Two-sided network effect

growth in drives sustained leadership
advertising
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